Case Study Client: GM Vehicle: Employment Incentive Product: Ringtone | Industry: Automobile | Market Hispanic Market
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When GM wanted to find a compelling way to encourage Hispanic

women to apply at job fairs, they turned to MediaTree for a compelling
incentive. The Hispanic market currently spends 25 = 50% more on mobile
content than other market segments,® making ringtones an attractive
incentive. GM offered 4 free ringtones to Hispanic women who completed
an application at the show, as part of thelr 5o0lo GM campaign.
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